6.5 : Agricultural and Rural Marketing

AGRICULTURAL AND RURAL MARKETING

Students are able to know and learn

· Rural markets and agricultural yards

· Rural vs Urban consumer

· Problems and challenges in agricultural marketing

· Agricultural mechanism to support farmers

· Role of Government and Non government agencies in development of rural markets and agriculture.
SYALLBUS
Unit-I Concept of Rural Market: Rural market Characteristics - Rural markets and Environmental factors - Agricultural Market Yards. 

Unit-II Rural Consumer Behaviour: Rural vs. Urban Consumer – Relevance of Marketing mix for Rural market/Consumers - Problems in rural market - Life Style Marketing – Rural market Segmentation. 

Unit-III: Agricultural Marketing: Problems and Challenges in Agriculture Marketing - Market Yards - Support prices - Rural Warehousing. 

Unit-IV: Agriculture Support Mechanism: Role of CCI, Tobacco Board, Spices Board, Coffee Board, Tea Board - Agriculture Price Commission. 

Unit-V: Export potential for Agro-products: Role of Government and Non-Govt. Agencies in the development of rural and agricultural Marketing - Strategies for supply of Seed, Fertilizers, Pesticides, Farm Equipment. 
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